H =%

G DR it N OO 1
CEFEY TRFEZE KA oo 3
CBETHEIE ) TRFEZBE KD oo 5
CBETIERE (1) ) BRFRZE R oo 8
CHRE B ED RFRBFE KD oo 10
(BT IBZED) BRFRZE RN oo 12
EGE ST G FYE) I FEZE KD e 14
R BFEZE R oo 16
CARIRTETT) RFRBFERIA oo 18
(TR DRI oo 21
COLARF I ZEE RN oo 24
(Flash ZTHEIVETTY IRFRZE AN oot 27
CEEEBTT 1) FRBEERI oo 30
BB (1)) BRFRZEE R oo 33
CRATTIETTD RFRBFERIA oo 36
(T FIAT) BFEBCE R oo 38
CPTFIIED ZEZE R oo 40
CPTHBEAE Y BFEBCE R oo 44
CBRBEBIT) RFRBFERIA oo 47
(BB WRFRZE R oo 49
CREAIATRE GHIIE) TRFELBEE KD oo 52
CEITEABETT) TRFREZE KA oo 54
RSB ) BRARZLE KA oo 57
CBRGERI) RFEBEE KD oo 59
CEBEBTT 20 FRBFE KD oo 62
R R ) TRFEZE KA oo 64
BT (2) ) BFRZE KD oo 66

QM ST TR RN oo s s s s s s s 68



CI 5 AR TE 1) R FEBCE RN oo 70

(I P 5 BT 20 ARFEZE R oo 72
QN e L ¥ < =i N [N 74
CEEUAARBETT 20 TRFEZLE R oo 76
(R AR NN IR 2 G2 N IO 79
CLREED) BBFRBE R oo 81
CERMV AT ) R TR RIA oo 83
CEHEHES (B 2E) ) WRFEBEE KA oo 85
CREFBIZEURD FEBUFE KD oo 88
CEMRIBETE D BRFRZE RN oo 90
CRRERTETT ) BRI oo 92
EIBZEFIRY) TRFEBE KA oo 94

A 25 ) TR I RN oot e e e e s e s e asnaes 96



(RE) REHFAHN

REEA(E S (Course Information)

*7 =l i %2 IiD By VAN

T S = N ez )

(Course Code) (Credit Hours) (Credits)
BT =
(Course Name) Drawing

B FE P s .

REELD P8 S R AIGE =T
(Course Type)

ZERXT R .
BIRAS: SRV AR ST
(Audience)

o 2
Tﬁﬁln = . EP j

(Language of Instruction)
JF R 2 N
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*IRFETH /1 (Description)
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*IRFETH /) (Description)

This studio course explores materials and techniques in a variety of drawing media,
such as pencil, charcoal, pastel, crayon, etc. with emphasis on representational
drawings within and outside of the studio. Some basic theories on form, perspective,
composition , value, lines and texture are introduced and individual style is
encouraged. While improving drawing techniques, it also stresses an understanding of
the European artistic tradition, as well as a keen sense of connoisseurship. Lectures,
discussions, demonstrations, group and individual critiques through a hands-on

analysis of work are included in this class.

BRFEH KA (course syllabus)
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(Course Code) (Credit Hours) (Credits)
AR TR er
(Course Name) | colour
REMR s
(Course Type)
BERHR | it
(Audience)
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(Language of E25'S
Instruction)
s JH [z
S B URE "
(Prerequisite ) i
FARA B TREE PR
(Instructor) (Course Webpage)
() RMRALE LB, RSB RIREMN FE TR —. it
IZURER I 2 S 2R e AR s (R I B R B, BRI IE H (R AT S Sk S AR I R I,
FATE OSSR, B, JREEREFRORRAGE MG R I
RS | ‘
(Description) pliibul <éiﬁ2>> WREHCAAIZE, jﬁ‘i?i H%’@%ﬁéﬁiﬁ%%@k%ﬁﬁ@%ﬁﬁmﬂ\ KA
RITTEM ORI AT . B ORI T ], 24 R B s B 3R A AR
TEMEREFIE. MRS, REECREIE, HFOENHEEMEK, AGEREHAOE
B ERNEROEES), MOREHEREE TR, HUEREMRIR SRR 7
WZRIEN, JEREE T Bt HE AN R
Color is a compulsory of visual communication major. It is also one of the key basic
courses of other design professionals. The course enables students to master the
basic principles of painting color, the use of color to realize and decorate performance,
to make the picture color unified coordination, bright and vivid, rich levels. It cultivate
students’ color perception and color performance.
HRFE R A Students are able to fully grasp the basic knowledge of gouache, gouache and color of
(Description) the basic theory of performance through the "color" classroom teaching and training.

Its practice of color still life gives students opportunity to master the materials, tools
and artistic expression of gouache, improve the color cultivation, cultivate the aesthetic
taste of color, enhance the ability of using the color language to express emotion, and
pass the color aesthetic education throughout. Emphasis on color basic knowledge
and basic skills training is a principle, it helps students more easily adapt to other




| design course learning.

BRFEH KA (course syllabus)
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(Instructor) (Course Webpage)
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*IRFETH /) (Description)

{ Introduction to Design » is a theory course. It is one of the main courses of the
historical theory module of visual communication design. The core of the teaching
content lies in a comprehensive and general introduction to the design. It mainly
includes two parts:  the introduction to the general design and the introduction of
visual communication design. The main contents of the course include "what is
design" (the definition of design); "Why Design" (the relationship between design and
demand); "who is doing design" (designer and design education); "how to do design"
(design thinking, method and process); "design language”; "how to judge Design" (the

beauty of design and design criticism), the future development of design ; the outline




of visual communication design. The aim of this course is to give students a
comprehensive understanding of design and visual communication design, and to lay a
solid foundation for the future learning and design practice. At the same time, it pays
attention to the cultivation of students' consciousness and ability of independent
thinking, criticism and exploration of related problems and theories of design.In the
process of teaching, it emphasizes the combination of rationality and sensibility, the
combination of classroom teaching and free discussion, the combination of theory and
practice, the combination of the accumulation of knowledge and the cultivation of
ability.
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*IRFETH /) (Description)

This course is the basic and required course in the professional practice course.
Through a set of specialized training, the students can master the basic concepts and
application methods of the font design, especially for the design of Chinese fonts. To
understand the characteristics and calligraph methods of the basic typeface, to master
the creation of font form and creative font design method, and to master the operation
of the computer graphic design software, and lay the foundation for subsequent

professional courses.
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*22 >] H #5(Learning
Outcomes)

LoAISCEA TS, B SRFMEARIR ——ZOR A AR T s 2

FIARTRACE B SBlsE— B 1Tt

2. ASZARE NSO ERFIHRAM AT AR —— X FIHR R 5 BT A g S 5%

AR, APTAERGAL. SAREFMERI . HREFRET

3. ASHLEAE IR THEA R ORI . X EEFIVIAIUAE TV FEAEUR . kb iz
e Ll d.

4. Ab. 2EEAL L VBRIV RE, iR et

_8-




KBt

. BUEMUEE A B EE . 85 07 R RIA B e
. BIIB; IR G R IKBE I MBI RIS T -

. B22RE IR AR BT 7T I A RE
B3155 7 A B e

5
6

7. B21EgRsEAE R, W7 IR R fE
8

9.

10. C4 4. KT

BN | R | BRI | ELRESR | AT | HER
MRS iRk
HRb e e | RETEG | WbEA |
wrvgses | 2| R TR s | e | TR
R FH 77
7 R
SR ETEE
s i | 6 | PHE. W | RS | i | ForER
BRI e s P
7 e
WRTIE | Fawilt
(Class Schedule WEBAF | \
VL, A ;;{; L. [mj ol
< Reau TR | e | . e | e | o st | Rk
equirements) it | WONEDT | sl
D e
FLutT
R s | QTR | R
il |12 | e e | TR e | R
N THE & . FAL i 1 1
E)) 5SEpk O
e
TR
i) R 45 )
Grading Sy AN ([
SN RS E G ‘
AMESERR |y EBARERLIR, T % 20004
(Textbooks & Other
. ISBN978-7-5322-6294-6
Materials)
Hop
(More)
HiE
(Notes)
VUL

L. AL AT,
2. BRIEFINFHON 300-500 75 IRFE RN LLRIBRIF R B LHNE, FHAM.

B 2




(PEPEY REHFAN

REEA(E S (Course Information)

B AL * 2L PN
AR AR AD116 % f 1 %J.J 5
(Course Code) (Credit Hours) (Credits)
(o) R E A
AR LR

(Course Name)

(FE) Chinese painting and calligraphy

REMR | s

(Course Type)

B g ere

(Audience)

RRES

(Language of 35S
Instruction)

T H

RERE e

(Prerequisite)

FARH o URAE Pk

(Instructor) (Course Webpage)
CrpESmE) 2 —TTRAK A A E B E 2 ZRERE. B S E AL R
JellZK PR, A LK S b, B E e sk F, RITLK AT S R 52 &
R RE R, UK, BRANERZES, HREE 2, Fio—&. XFE5LE

R ——éil_jifﬁﬁiﬁg—~251 %ié%g%éi#@%%??ﬁEiﬁdJ?EfEZ%FEEEJ:H@Eijiiiééﬁi, Ei%%%%H?QJ
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0 BEREHIE

"Chinese painting and calligraphy" is a simple introduction to classical art painting and
calligraphy curriculum Chinese. Mainly divided into Jin and Tang Dynasty calligraphy, Song
Yuan landscape two blocks. In the history of painting China, position and component of Song

SRR R Yuan landscape is the pivotal. At the same time, "Jin Tang" calligraphy "in the history of

o Chinese calligraphy is the most classic of the most synonymous with the process, the two can
(Description)

also reflect the spiritual connotation of mature Chinese culture. So by learning this course,
students can understand and master the technical characteristics of a certain cultural
background and some Chinese painting, artistic accomplishment to cultivate comprehensive

university students with comprehensive quality plays a direct role.
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This Course mainly introduce the concept of design thinking and the relationship
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ZIRFE R IR 7T 5 O RBUMH A G256 BYEVE RIS . ETUR . 0. Besih
[ SCRK P I S R RIS, GRS 5 A AR UL R B AR N 524 R
BOF AR b ARG Bt YR ML IE SR B LR R (o URAR, i
SRR/ (Description) | AURFEIIUHAE 5B 4L T, WSR2 1 W b (B (K09 5 STAL AR Ao SCAL IR A FE ik
g, b EE RO B SEASN T, AR REIRESNER, BiR
AT 2 RIR EARALSE, B2 A0 i B ARG RO R ) _F R o S, SE 3t
G AR IR B B 42

Taking the traditional Chinese culture as the axis, the course talks about the context
between prehistoric times and the Republic of China and the characteristics of cultural
thoughts in the past. 1. Focusing on the "heart theory" of the roots of the
"Confucianism, Buddhism and Taoism", and talking about the "sub-use" relationship
between the "mother body" of traditional culture and the explicit works of art, further
explaining the "body," between culture and art. The relationship between "and" and
*RFET /T (Description) | "things", 2, with points and faces, with independent art works as the point,
supplemented by the three-dimensional evaluation method of the past, the literary
criticism, the cultural trends of the past and the political and military. 3. The current
application of the classical art phenomenon, such as: the origin, development,
changing trend of Chinese writing culture and the proposition, complexity and

variability of the various aspects of the concept of the times, and so on, and extracting

The laws of nature are used in this transformation to apply to contemporary design
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concepts.

BRFEH KA (course syllabus)

#2231 H #5(Learning

Outcomes)

Al 33 Pl A SRFFMREAR RN ——ZOREAEAERAL BH il 2 %0
WRARCE B S — D Tt

A2 HERBHEZERHOIE TR T TRIR —— S B T2 2 B2 e 7 By, Tl e
RAARRR, AR MBI AR Tk, AR B R S e ik
f. BONTERBR AR B IR

B1 M 825 A0 TG & S HEIR R I R RE

T, BERR—— LA BOREH, M, B AN CAE,
REANT o X EBAHE IR P 5L DT AR IR

BUERSE. RTOH—8TEH. BT X TR RS 1 %R,
A RR R B R

Cl LR : SHFEE. EERME, Mg, BRSHE. LRIRF L
Wl AR

C4 BUEBE. FT O ——8 TR B TR, X THERR BB A W5 %
B, w A RRIR R

BN st | #eE 7 1Y Je B3R AR | HhHTR
H—F = KAR PP A RAL, R
6 P A, ALk M P4y
IHEBEERE, EE
#F=F Tk o — A B, BER . N
6 | URR | s kmmpozam | OWE | THA
BT SR o AL B KT 6K , "
*%&%Wﬁ\ jﬁgﬁﬁfi& 6 l#l% "f’:‘ ?%5/&#5“&'&1\ /J\'f/';j.[_/‘r/é_?;] :FHTJ—EE/JQ
. FWFE ZART BERY MARR
BN 6 PHg T AIMENLZR] | ST SR
’L*&/FJ o
(Class Schedule $RFTRE L E . iR A& o
. 6 PR 5 AR SERT R S
& Requirements) _
HAFRELE HEKE FTIEE
6 o SR RS
=B KX
gk 3 PR = KAEk
3 e 4 18 KAEk
3 S i KAE Mk
6 S 5E K KAEk
* 7T
SR RO T Bl
(Grading)
M B S TR R ‘ o . e e ,
i Gk SV BgEY | 1EE: 2. R (LEssmR Rty R
(Textbooks & Other Y R .-
. e 2015, 12 H, Wk: #H—k, 15%5: ISBN 978-7-313-13904-7/)
Materials)
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(BB REHFERY

REEA(E S (Course Information)

*7 =l i %2 IiD By VAN
TRAEARHY AD206 ¥ i 48 R 3
(Course Code) (Credit Hours) (Credits)
= —
R (T30 Fam BT
(Course Name) (9232) Tllustration design
PRAEVE 5 N
REEHLIT AR P
(Course Type)
R R . s
o REARE SRS
(Audience)
Eval ST | i
(Language of Instruction)
JF R 2 N
7 -
(School) it
JeAERE
(Prerequisite)
FIRAUM F TR M4k
(Instructor) (Course Webpage)

IRFETH /) (Description)

ARSI — BUR T N ZR A EBON R GU 52 2, R A28 B4R il e S A
NSRRI RS, DA A 4 A R DAL BT (AR B, A R
AR SRR, B RANGEEA T, A A SRR LR AR
TR E B A R KRS AR i, 7 R B BN TR 2R R, I
M TSP T R O R AT A AU, ARER TR RS, IE
JREL W REST T &AL (130 300-500 5, SREEIER . EEHCEAE. RE
A AR

RFERT/T (Description)

The purpose of the course is to train students to grasp the basic concepts and practical
skills of illustration design through a centralized training and systematic learning.
Make students master the basic knowledge of painting and the basic principles of
illustration design, understand different painting materials and use characteristics,
enlighten creative processing techniques. To improve the ability to create and
appreciate beauty.In order to make students understand the different styles and
characteristics of contemporary illustration design, understand the relationship
between various elements in the illustration design, and make effective creation
through the operation of computer graphic design software. This course is a summary
of the early course, and lays a foundation for the follow-up professional course.

BRFEF KA (course syllabus)
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*2% 3] H #5(Learning

Outcomes)

LoALSCE:, Pisty 35, SOREERIEARHIA——BR AR IR s 2
IENR K szl — 5 3R T

2. ASZAR G A SCHI SRR AT AR —— X SRR N 5 Wi & R T s
FERR, AMTHAERSAL. ZAREFMERRINT). FREFRTI.
3. ASHEAR IR B LA D AR . IR SR ILE Bl R IR . £ lbaE
B TEsRe .

4. A5. 1 EBIRALEBTT RS . EEAR AN, AR RE

5. BLIEMWHEE I R EIG . 185 07 FEREMRERIE ST 6
6. BLIR;FRAEIE R RIERE SR BT RIS
7. B2UEFEFHEA KB A3 I R RE
8. B22REFREAE BT AL A R
9. B3L¥GFRFAMICIHRHE

10. C4 BY4ERTE. KR
HEpNR =40 EIEYiaY PENV R BSR | AR | H& T
. KRS
VLo =W
MG e, vie | TR s | e
iR T /NGRS .
o FEEBETER | BT
*ﬁﬁgf 6 | R Wb | BSHEA | BPRSH | EE%
2] 1:457]
*HEENR L B HE PRIt | FeRiT
N EETR el e s | JRETREY | BOHHQIE | PR EGE
ok g | S| IR e | e | i
(Class Schedule 5 K& s
& Requirements) Bl | PRt
e I 1 ik 6 SR e e | e eE | RN EE
B 5 v 1 RS | A
IR =
PRIt E | FeRT
. e | i eE | RN ECE
HFj i) RS
St I B Y R P e
IR =
PR
BT R 45 )
(Grading) FH) G+ R AR
RS- GEmEITY, T, ANEFEAREA, 2010.6, 55—/, ISBN 978-7-102-05082-9
amm@g&g@n (—HA—REREEIEY, £, FEARERBI, 20144, 55—k, ISBN
_ 978-7-5322-8890-8
Materials)
He
(More)
#E
(Notes)
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(FRiRBH) RIEHEFERN

REEA(E S (Course Information)

BRI a0 = N 2
(Course Code) (Credit Hours) (Credits)
SR 4 R (o) AR
(Course Name) (J:3) Logo Design
R -
CouseType) | FIIERELER
RURXT R
i 1 2N : i
(Audience) Bt RAH
BRES i
(Language of Instruction)
TR & s
(School) Bt
B .
(Prerequisite ) FhRT. BRI
FARA o TR P4
(Instructor) N (Course Webpage)

*IRFETH /1 (Description)

PRIRBEH R IR E FA ST REWI R A A PR Tl R R R 2
IRER), EEUCE. B, 29, f79. TBESFHRILE EE RSt
A RN IR E E AR ), IEMIE DI RERTE R TRER Oy — 1, EE AR
P SOUE BB L IRR R, DR A AT 5 I SONDRS oh S (R0 070 F A 55
PRS2 iR R AL (BESCAEFRAN: logo), 2R M FHMRFERI IR AT 5
el B, HUOINESR. BIESCCr 5 NENIES, BREstra, KR
Bitazbh, CAAREE X HEANRATEIEE M EIAbRE T 2R
ARG MRS S ERRIEAMTE, BRI ANZARIES, K
THARR S BAT = BRI R ISR . rbr & EARBR AT — 3t
THERME (EMSE. BRFPSRSE) Z4h, A HIRF I Z AR .

*PRFE /T (Description)

Logo design refers to the design of a visual image system consisting of words,
graphics, symbols, symbols, and forms that clearly express the content, nature,
direction, principles, and image in a specific environment. It constitutes the entire
environment. An important component, integrating environmental functions and image
engineering, focuses on solving the order of environmental landscape management
and grooming, and provides appropriate services for the material and spirit required by
the public.

The logo is the core part of the brand image (commonly known as: logo in English)
and is the identification symbol indicating the characteristics of things. It uses a
simple, significant, and easily recognizable image, graphic or text symbol as an
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intuitive language. In addition to what it represents and what it replaces, it also has the
functions of expressing meaning, emotion, and instructional actions. Following the
artistic rules of logo design, creatively explore the appropriate artistic expressions and
techniques, and temper the finest artistic language, so that the logo designed has a high
overall aesthetic and the best visual effect. In addition to the general rules of design art
(such as decorative beauty, order beauty, etc.), the logo art has its own unique artistic

laws.

BRFEF KA (course syllabus)

* % >] H #r (Learning
Outcomes)

Al S Pty e ZRFENEA KR —— R AT A Prik 21K &0
WK b Sl — 2 4Tt

A2 HE S RHEE RN AN TTRIR——fF B T2 — R AR, dnisiih it
etk B YE, BT EARIRR, AR B A AR T 2305, U
LN FAERL e A B BT AR T B8 T 1

A3 AR5 ST At R0 NS AR —— X SRR N 5 e T i B K Bk
7, AOTRERSA. SREFNERI . HRERRET,

A52  FEREWRAL LB LW IR AR B e, nE iRt it B
it

A52.1 FERPSALXBOHZ GBI 505, TSR BB S Bk
Bk TR SR BT

B1 is M B A R R 15530 FERAERRIA T AE

B2 I o MR LR 7] LK) fE

B3 At B S MGG VE TAF R

Cl EffmiE. &R, efea SN, BREER, LRSI, @i
A=

C2 ZIWE 555 KGR, WO, AL B R,

PN B HE
LS
(Class Schedule

& Requirements)

HEENE 2o BT | MR SR | AR 7750
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I 5 A
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T
o 5t
7 L4 P
040 A T
W | B
W % B i o ke |
1 O BR nmme | e s | TR
B AL
B S
B 2
7 B =
B
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(More)
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(BEMR) REHFERPE

REEA(E S (Course Information)

*7 =l i %2 IiD By VAN
BRFEARAY AD210 % F 48 %J.J 3
(Course Code) (Credit Hours) (Credits)
TR 4 R () MR
(Course Name) (J£3) Color composition
PREEME e s
KR AL LA B
(Course Type)
R R s ‘
(Audience) Bt RARE
Eval ST | iy
(Language of Instruction)
JF R 2 N
(School) Bt
JeAERE
(Prerequisite)
FIREM NN TR M4k
]
(Instructor) (Course Webpage)

RFERT/T (Description)

WREMER: LB E T RBER, R ZARBET Tkt Flk b B R AR .
EHEHFAANE: ARRERE RS0, A5F0EA. BmRGEHRERE. £
VTR S) . ST RE ). IREE A R RO RIS AL O BERSCR ik, BE 7R
BHEEDHTRITTE, RERNERIREFNEANER, MHOEESNR. &5
Ji AT K, RO, SRR MR ER B MR R, A EEEE
(1, AL BOR -

HUeEHbR: RN E, ISP BYE, FRRR A B S, IR R
B DIRER A RO, BRI AR S A iR g, A AR
USSR, TRO5AEE, BRRES0H, BRRIRS ORI N,
FETH AR AR R N ERE B A B AN IR — R MR FRAT T 4L St

*IRFETH /) (Description)

(FE 300-500 F)
The nature of curriculum: it is a required basic course for the major of art design and
industrial design.
Main teaching content: This course is a form of inspiration and innovation as well as
teaching and learning, emphasizing on creativity development ability, theme design
ability, practical design ability.From the perspective of human perception and
psychological effect of color, the course trains students to use scientific analysis to
restore complex color phenomena to their basic elements, make use of the color in
space, quantity and quality, and explore the relationship between the elements
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according to the color law, thus creating an ideal and effective visual effect.

Teaching objectives: Through the course content, students will be trained with on
orderly thinking, developing the good visual thinking habit, and effective recognition
and discernment of regional elements of colors,including the degree of color
brightness and saturation, cold and hot color conversion and brightness grade, no
color and have color tendency, color sense and psychology, color texture and color
design applications. Through recognition and practice of structure and knowledge,
students will be blessed with a stronger color sense from rational to perceptual which
lay a solid foundation for the following professional courses.

BRFEH KA (course syllabus)

*%2 >] H #5(Learning
Outcomes)
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REEA(E S (Course Information)

HRFEACAY
(Course Code)

*#’ET *i/\
AD211 48 7 3

*IRFEA R

(Course Name)

(Credit Hours) (Credits)
SEARKA Y

Three-Dimensional Construction

VR
(Course Type)

Tk FeAh B TR

a I
(Audience)

Bt AARIE

RIRIES
(Language of
Instruction)

L'

*FFERPE &R
(School)

b

B R IE

(Prerequisite)

AR
(Instructor)

0 vk TREE R
e (Course Webpage)

*PRFE AT/ (Description)

SEARKE i ARV I B VR R o B2 — TR a AT E = 4k =7 () R 21 21 42
HOLARIES IS A EEE, IR T HIE LA DRSS IR o SLARH 2 BARBE T
HEM MR —, ERARE: BE, SCRHRER, SRR BB . B
%, SR RSE AR, SRR BT (e TR TR BT 2R SRR
JRBETE T SEARR BT BRIF BT R, AR ST AARRY BT N 551 2 Y
7o EEARFRME ARG BT AR, UEERGN =GR Tk
AT, FFRGERARRL, FRH SEEM AR ). B>, FAENARER
U 3t SR ST ARK KRR ANEERE, Dy LU 52 2997 R HLSE 24

*PRFE AT/ (Description)

Three-dimensional construction is a professional basic course for art design majors. It is
a curriculum that studies how to organize and arrange various elements of
three-dimensional form in three-dimensional space and give them proper functions and
aesthetic feeling. Three-dimensional construction is one of the important basic courses
in modern design. It mainly includes the outline, the three-dimensional components, the
three-dimensional construction design process, the design method, the aesthetic
principle of the three-dimensional construction, A variety of three-dimensional
construction (such as semi stereoscopic design, the three-dimensional construction of
the line, three-dimensional construction of the plane, The design of the body etc.), as
well as the application of three-dimensional construction and so on. The main task is to
build the logical system of students' stereoscopic design, to teach students the
three-dimensional modeling methods and techniques, to make various models and to
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develop the ability of aesthetic judgment. Through learning, students can better grasp
knowledge and skills of the three-dimensional construction, lay a solid foundation for
future learning.

AR KA (course syllabus)

#2231 H #5(Learning

Outcomes)
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(Flash ZJE &) HREHEAHN

REEA(E S (Course Information)

BRI = =
AD216 48 3

(Course Code) (Credit Hours) (Credits)

SR TR Flash ) % 11
(Course Name) Flash Animation Design

PRAEPE oo o e
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(Course Type)
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RFERT/T (Description)
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Flash 800, b — 4z 8 v A9 S A J B R AR AR 8 B vt b i R T B AT UH%
MSEE . EEFCEN AT 4Eshm . —EshmRMaE. —4Eshm
FIEEN SR, T4EE T kIR S R K BRI B . ASRTE R
Foor Hobs EEAE Tk A 7 AN AR T e s m Bt (S AR R AT S, X T
Flash 2} ] SR T AEBERS PR PHEE, I8 vt se T —4Eshm el . wits
HIERE S, FFESEEh ] T i im 7E 5 B SR IR B h I BAR R . EURAE
MRS, RRZARSHEHARME G REIRSFEEFME G, Hid 5L
EAE . AR R SREI IR R &

*IRFETH /) (Description)

(Flash Animation Design) is a basic course and one of the main courses of the
digital media design module. The core of its content lies in the basic principles of the
two-dimensional animation design and its application in the visual communication
design combining with the Flash software. The main teaching contents include the
process of two-dimensional animation design, the creation of two-dimensional
animation sources, the movement and performance of the two-dimensional animation,
the application of the lens language in the two-dimensional animation and the creation
of the shot scripts. The main aim of this course is to make students understand and
master the basic principles and concepts of two-dimensional animation design, to give
a general explanation of Flash animation technology, to improve the creativity, design
and production ability of two-dimensional animation through design practice, and to
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clarify the importance of two-dimensional animation in the design of information

visual communication in practice. In the course of teaching, it emphasizes the

combination of art and technology, the combination of classroom teaching and

students' self-study, the combination of theory and practice, the combination of the

accumulation of knowledge and the cultivation of ability.

BRFEH KA (course syllabus)
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Outcomes)
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*PRFE T /T (Description)

With the development of economic globalization, packaging industry has become a
major industry in the world's advanced countries. Therefore, packaging design plays
an important role.  “Packaging Design” course closely links from the introduction
of packaging structure, packaging form, packaging materials, to the positioning of
commodity packaging, packaging cultural background and artistic concepts
concerned, marketing in the commodity markets; social, economic, scientific and
technological development. Packaging Design is not only the combination of art and
technology, but also the combination of its function and aesthetics. The commodity
packaging is just like a story teller, a silent salesman, the spokesperson of the
commodity information, bridging with our consumer by smooth communication.
This Packaging Design course gives an in-depth and detailed explanation from the
packaging structure and material specialization as well as manifestation. It analyses
packaging design composition by layers of all the elements: such as packaging
structure, its visual information provided (text design, graphic design), layout and its
order, design colors configuration, the use of surface texture, new technology and the
presentation of new materials. At the same time, it provides a large number of
examples to describe the positioning of packaging design and the procedures, break
through and creative way to making differences comparing the conventional.

BRFEF KA (course syllabus)
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IRFETH /) (Description)

The nature of the course: This course makes the students understand and master the
basic concepts and requirements of advertising design, as well as the role and
application of professional basic knowledge in advertising design through the course

explanation and the case analysis of advertising design.professional courses.

Teaching content: actively promoting interactive teaching, imparting professional
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theory and basic knowledge to students, maintaining the correctness and integrity of
students' knowledge structure; displaying a large amount of information to students by
means of multimedia, stimulating students' interest in learning, designing thinking and
skills; using groups to discuss and ask questions during teaching. And other guidance
methods to increase interaction between teachers and students in class.

Through the training of professional foundation, we can improve students'
professional design ability, and understand the design of advertising specialty, and
design under limited conditions. It can integrate and reflect the graphic, font, plate,
color and other elements of the graphic design under the theme advertisement, and
make full preparation for the follow-up course.

Teaching objectives: advertising design (I) focus on the basic knowledge in the theme
advertising, especially in the flat advertising to do comprehensive exercises, the
purpose is to digest the professional foundation, is the basic knowledge promotion.
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*IRFETH /) (Description)

Web Design course is a required course of design. Through the study of this course,
students should be able to master the ideas and basic processes of web design, know
the design principles and design elements of web design, and master the process of
web design. Through this course, students should be able to grasp the methods and
ideas of webpage design, and better integrate technology with art. Through the course
learning, students can master certain software knowledge and skills, and implement

webpage design work.

BRFEF KA (course syllabus)

*22 >] H #5(Learning
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*IRFETH /) (Description)

Curriculum nature: the three-dimensional extension of professional basic courses, vi,
packaging, layout and other design space extension and representation, the use of
space integration visual orientation, experience-oriented integrated design
representation

Teaching objective: to understand the form change of virtual and real space, dynamic
change of visual oriented axis, understand the relationship between brand symbols,
color, graphics, light and dark, and space. How to plan orientation axis by using spatial

relationship, understand sign’s form, material, structure, technology and design
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process, and solve the problem of space planning in design.

Teaching content: the basic requirements of the course content: understanding the
basic concept and relevant knowledge of space-oriented design;Master the theory
knowledge of space-oriented design, improve the comprehensive design ability and
aesthetic cultivation through the practice training of space-oriented
design.Understanding the visual elements in space, the physical form and the virtual
form (spatial form) will affect the visual orientation of the area, size, direction and
transformation. The clear, visual, accurate, different sense of space, direction and
color in visual perception.Only by mastering the basic method and the basic law of
the design of the space form can the space form be used well to improve the overall
design ability.

BRFEF KA (course syllabus)
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ERFERT/ (Description)

Plane composition is a compulsory basic course for art design majors. It is a course to
study elements, composition, types and formal beauty in two-dimensional space, it is
the foundation of graphic design.

The main contents are as follows: 1. The research and practice of the elements, such as
the shape and the expression of meaning of point and line to plane, the research and
expression of space and the stereoscopic sense and the impression of dynamic; 2. The
research and practice of organizational structure, including the study of the structural
relationships among the two elements, such as separation, connection, intersection
(covering, overlapping, overlying, reducing and combining), the research and practice
of the structural relationships among the elements, such as repetition, gradient,
emission, approximation, specificity, break up and recombine, aggregation, density,
texture and so on; 3. The research and practice of formal beauty.
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Plane composition is the knowledge and skill that art design students must master.
Generally, through systematic study, students can have the ability of organize, create,
build on the basic plane, and have certain aesthetic judgement.
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—Aam AR AREEN T A S ERET mscR I PErh i, 2R
Yoo Tl A 42 PG I IR F i Be s BT ik IR SR WETH
G5 AR E ST B R s T BT E PRl 5 Rt S m BT T B
MR A o AURTEMI B B ARE Tk AR T I Bt R IR AR iU e B
S, BT T AR I P AR S A T TR BT XU R Z K, RE T T
THIR LR . BULE B AT Ak K AR 2278 1R L, AT AN BE 6 AT T vt 8 1 o
KGRI, HEREM ] TP i Bt AR AR, 50T 30 T B iH AR K AR R
oo AERREFEA RS, sRIFEE S BIEARS & REVHR S A E A S .
it HERBEMAS . MIRMRR SRR INEFRMLE S,

IRFETH /) (Description)

{History of Graphic Design) is a theory course and one of the main courses of the
design history and theory module. It is based on the history of the European and
American graphic design, taking into account the history of the graphic design in other
parts of the world, with the history of the development of modern graphic design in
the last 100 years, and taking into account the history of the origin and development of
graphic design before modern graphic design in order to enable students to have a

comprehensive understanding of the history of graphic design. The main contents of
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this course include the origin of graphic design; the graphic design of the Western
medieval, Renaissance, industrial age and Vitoria periods; the exploration and
development of modern graphic design; the development of the conceptual image and
non Western graphic design; the internationalization and nationalization of the graphic
design and the development of postmodern graphic design, and so on. The aim of this
course is to make students understand the whole history of the development of graphic
design, to understand the inherent laws of the development of graphic design and the
origin of various graphic design styles, and to know where the graphic design comes
from, where we are and where the future will go, so that we can not only draw
inspiration from the historical development of graphic design, but also draw strength
from it and open up a new world of graphic design. In the course of teaching, it
emphasizes the combination of rationality and sensibility, the combination of
classroom teaching and students' self-study, the combination of theory and practice,
the combination of the accumulation of knowledge and the cultivation of ability.

BRFEH KA (course syllabus)

*22 >] H #5 (Learning
Outcomes)
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(BB REHFERN

REEA(E S (Course Information)

*i/ =y Ayl s 2, H‘ EY- VAN
SRR AR AD23I % F 1 %J.J 5
(Course Code) (Credit Hours) (Credits)
O SR HE LS
SRR T (P30 At
(Course Name) (3¥e3C) container design
TREEIE T s s
o LALHE LRk R
(Course Type)
BT R
i 1 2N : i
(Audience) Bt AR
BREE | iy
(Language of Instruction)
JF R 2 N
7 -
(School) SR
JeAERE
(Prerequisite)
FIREM s s TR M4k
]
(Instructor) (Course Webpage)

*PRFE M /T (Description)

WRETER: T HE Lk SRik iz iR

HOE bR BRAE T S BT A SEAC U, AR R T T A5 B 5L AR TR
Pt i, TRZAEILE R R, a8, B tup], ERERZ MR,
Z R IE L2 Koh B W HIRRE

FUANA: 1L AUHHEIS: B EE S SL TR IER S, A ST A AR
HRZR. MR &I B E Tk, SR N I =R ARE L, TUAE P ik
PSRRI, STARTE 2525 (D) ) i B R WY IS HE P v o Gl DA A A RS SR
fEEx A BT KPR R TEA RIS R Y . o T B SR
MEEREEAS Ty, witaeds. G st

2. SERRHERAE. ESLARRIRE, A ZK B BT B AR HE B RS Sk 58 LA A
TIEA, MERRRIREINE. SLAKEAVE, ARG B UI#IT B, A E # )
%o B —FERANEEK S AERCHICR, KR ABIEB . 18123558
B, ROV ILANEINALSE, SERRRE IR BIRE ST

IRFETH /) (Description)

Nature of the course: elective course for art design majors

Objective of teaching: to train students to understand the basic law of vessel design,
to master the

process of transformation from plane shape to solid figure,To understand the
multi-dimensional visual space, shape proportion, structure, gold ratio, master the
use of a variety of materials, a variety of production processes and gypsum rolling

process.
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Teaching content: 1. Paper theory: perspective painting and cube correct painting,
visual angle and visual form of the relationship.Using the thinking method of
point-line surface, three-dimensional view and three-dimensional perspective in cubic
body, the method and rule to be grasped by the prevision, the principle of space
cutting in stereform and the method of reasoning in dark and light. Through the
theoretical practice of the above contents, we can make learning have a profound
cognitive and visual experience on the steps, processes and methods of container
design.The basic rules and skills of design are solved, and the ability of design and
modeling is improved accordingly.

2. Practical operation: in the three-dimensional process, the three-dimensional
production must be done according to the scale of the design drawings.Methods: the
thickened version of cardboard superposition addition, stereo Wai legal, foam cutting
and grinding method, plaster method. The last one should pay special attention to the
relationship between water and gypsum, which is related to the success or failure of
modeling. Through hands-on practice, so that students have a more solid professional

foundation, practice ability has been rapidly improved.

BRFEH KA (course syllabus)

#2231 H #5(Learning

Outcomes)
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(T ERE) REHFERN

REEA(E S (Course Information)

PR
(Course Code)

#* 2L L AN
AD232 N 1 32 7 2
(Credit Hours) (Credits)

PR AR

(Course Name)

(hso) J 5B

(#) photography

URARTE i
(Course Type)

Lk iz

RIRXT R
(Target Audience)

Wt R AA A

HiRiEE

(Language of Instruction)

Hh3L

*FURBE &R
(School)

arEd

B R IE

(Prerequisite )

BRHT

(Instructor)

R,
FRML (Course Webpage)

*PRFE T /T (Description)

BT AEFE LR RG], A B b & AR A R R 3 AT
R AR AR IR, 1254 R AAbLey S A ek, it 5 EBRMMES,
HEAFAFRBEIFLERARNLY. TR, BAES. A, e, M
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AP MY KX ERAFRNESRANES), WRFAEANHE LS T ERAE
SR

*PRFE T /T (Description)

This course aims to explain the technology and theory of photography
gradually through systematic learning, and enable students to be familiar with
various function in the use of the camera. With the combination of theory and
practice, students are encouraged to practice and learn the ability of
getting photograph, via learning light and shadow, depth of
field, light exposure, processing, color, composition and digital
post processing.

This course injects the interpretation and analysis of the international

brand creative photography summary, using active learning strategy, in order
to cultivate students' understanding and analysis ability; students’ attention to
social issues and photography expression, enhancing their social
responsibility and sense of justice.

WRFEHE KA (Course Syllabus)

- 49 -




%3] B

(Learning Outcomes)

1, SRV FIRN R0 2], WERR b R N R L D 4
3 U P BORAT SR B, s 2 A B e A AL 2% A i 1 e BN Dl 2k
SRS R HE AL BRI KA A

2, WA B M B RE 71, AR R TE M &
AR B F, I BN TRRE D N A

3, W EER IR AENNERE ), KIRETT, DAL & SR

4, ~FIZR>] T BRI R IR IR B )1, MR AR %

5, GRRE TR BB LTy, WIEMAZRAE IR g

6, TR EEEIRHIRIBEE . QIE. RS ERANIE X
i

7, FEFHNUANE A B2 BRI E A Ll EAR KR, AR
Zxia AR Bk s i SR AN BT I S AN R85

YRR
BEJE 2 S ER
(Class

Schedule&Requirements)

BEENE =2 #2E T eV R Bk | FEAREDR | HET
iN)

T
2% ]
B g | B M| CERHE | R
LS ES h Jlg | s |
17
1Ef
4 )—
4, WA
Fg /2 ML PR | AR | 41120 5K

JelE e | dekian | AREs

T, Y2
VU J6 | 4 PR s | moo sk | B 10

el SR

- WAER | K, AT
LI 5

-
4 N\—4,

HIBLR o ok
—— N s bt ;gg; 120 3 ff
o o | e | i | 020 e
a0 |

A i 10 7K,
T R

-50-




mVE

1z HANAE )
FRH P MBI | oy p iy | TAMER
. B drpatgs | PO gy | 10 KEIE
(== i |m]
A VR | e | WEER,
ﬂfﬁfﬂﬁ' 1E JRIR A
i 50 5K
o - [T
BN lﬁ%fW% gﬁfgfi HAOHK | it
- EEAR::
o S OB [T
R IR Nmes | s | e
3 i REER;
kit —
KA TS Bt
- Pl BT | |
A weeo | SmenE | 000 | T
AT, )
3 HIz g
M ps HAR
B A A3 fgﬁj
BER, B AN
ESE 3 -7 PR+ RS FRERAAE | A 125K R
S AR R
it e
27 HF

i, SFRHEA EIRZ .

20%. FEEREI

BHENIR A ARG T, N 2R IE TGS,
* 1% 7 3(Grading)
KAVEN AR 118 30%. FEHEERUEE I, VB AIAZ RS S A1 EHERE 7T
KAEME 50%. FEEZFFLPIRIE T QIR 2 50 EEAE UK
B S TR
(Textbooks & Other (EEANF LR AN ) FEAL RS PR AR, 2000.
Materials)
I A URAR 22 e B, Wk AR T,
B, AL SRR R, TR, R .
2, @I FHCERE, (QQ B, WMUEHSE) KW RMAFEEGERE, 4 HE
2 (More) RN, T EReal, ARSI L.
3, BEPREAERSUAEN, WENHERSINE NN IR K3 AR N AME
?/Wnnﬁm HEINAZ L o

» FRCRRIER R RIE R, i

N YEE

M$mﬁw%ﬁ%ﬁi%o

NE B BOR_ERTER), iREE

-51 -




(RIFHRISHE) REHERHN

PFEEEAE E (Course Information)

*E R H L k2l
R AD236 FHf 48 S 48
(Course Code) (Credit Hours ) (Credits)
i ety RS b
HURFE 44 K

(Course Name)

Decorative materials and structures

PRIV
SR
(Course Type) Tl RRMER
4 POEd SR AR E
(Audience)
RRES L
(Language of Instruction)
TR R BB AR R
(School)
3L i . s N ST
LB FI RO SIS R | B SR AR
(Prerequisite )
PR N YR
(Instructor) Wi R (Course Webpage)

RFERT/T (Description)

CRIPMELEMIE) B BEH R T2 58I EENXR . BB E T 7

M ZARBEADOE — s AOME RS, SR — R st e i K BO 7% A
B LA s AT O S S BARTE TR i T L2 A e 3], Ak
FR At IR A SR, i R B, MR B K e
JRBEFIRRL SR WIERHT oMy A, AE . (ERIEEST, MM T34
T IR BRI Z AR B I fE

*IRFETH /) (Description)

"Decorative materials and structures" is designed to explain the close relationship
between technology and design. Through teaching, students can understand that
environmental art design is not only a concept of design, but also a means and method
of implementing design. Both of them restrict each other and constitute the design
behavior. Combining with the concrete construction process, construction technology
and the typical construction nodes, they are proficient in mastering the typical
construction nodes of each construction link, forming a comprehensive design
concept, and analyzing, interpreting, identifying, and using the materials, technology
and construction of the environmental art design and completion design. Ability to

design excellent environmental art and design works in construction links.

IR KA (course syllabus)
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(BB REHFERH

REEA(E S (Course Information)

Ry Y Wil =4 L= TAN
PREEALE AD302 i 48 o 3
(Course Code) (Credit Hours) (Credits)
e Cho) BT
(Course Name) (7:32) Graphic Design
R o
CouseType) | FIERFBIER
FIR %
i 1 2N : i
(Audience) Bt AR
RIRIES i
(Language of Instruction)
TR & s
(School) Bt
FBIRE _ o g s
@mmml) SHMI TR IR B
FIRE . PR P
BRI % % PR http://smd.sjtu.edu.cn/cgd/
(Instructor) (Course Webpage)

RFERT/T (Description)
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AT

IRFETH /) (Description)

(1) to explore the possibility of transformation of graphic design elements into
design language through the form of the subject, and to form meaningful and
communicable symbolic vocabulary; secondly, to refine and optimize the
innovation criteria for information visualization and design, and to form an
innovative research system for the cross research of design, cognitive
psychology and computer science. Finally realize the information data

perceptual, the art of information science, and the recognition of graphic
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recognition so that students can acquire efficient, accurate and joyful
information presentation skills, and the students learn and master the order,
form and composition of the elements in the art design language through the
elements found and arranged in the life and natural forms. Design methods
and colors, recombine their elements, convert design elements into
communicable visual communication design vocabulary, cultivate students'
basic graphic modeling, master and understanding of basic communication
methods, and master the basic design expressions at the same time, and
cultivate the appreciation and creative thinking method of the design shaped
beauty. Combining creative practice training to master the correct methods and
ways for modern new media to drive innovative design; and how to grasp the
important basic knowledge of design thinking correctly by training and
questioning the impossibility; correct understanding of design thinking is the
way to find problems and solve problems; The idea of creating and testing
ideas; setting up the creative confidence to use design thinking; understanding
graphic design thinking is a way to solve user needs, technical feasibility and
commercial feasibility.

BRFEH KA (course syllabus)

#2231 H #5(Learning

Outcomes)
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REEA(E S (Course Information)
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(Course Code) (Credit Hours) (Credits)
(Course Name) (33C) Brand culture design
URAEPE 5T Tl b B IR
(Course Type)
TR R o
. BE AR T AFH A
(Audience)
BRI %
(Language of Instruction)
TR & wit &
(School)
BIRE il i
SRR AT TSt
(Prerequisite )
FIRFIM . TRFE Pk
A%
(Instructor) (Course Webpage)

*PRFE T /T (Description)
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b, IZURFE I A 2 R Ja SEURAR AT IRE N B B il WK ST 7 AT i i
FHA, XA BORREE et L T REAN R B T 320 A0 52 AT it Rt S 1A 25 ) 7
RONEE, RERIET RETHENRS, BAAR, 75H, wTRf, aTdER
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REEEM G ARAS . FF Hbn i IR A gr G B R VE e

*IRFETH /) (Description)

This course is a compulsory course, followed by brand image design, fashion and
brand design courses. Therefore, the content of this course is mainly the early stage of
the follow-up course. Brand building requires the description of brand stories. In this
stage, the first step is to understand the demands of the market and audiences at
different stages on the content of brand stories, and then to write stories according to
the demands. The forms are unlimited, serious, light, humorous and so on. The goal is
to make the story compelling and readable. Then the character design is based on the
story, and the character design is the process of visualizing the text content. Character
design is also necessary preparation for brand mascots in subsequent courses. Role
design also requires understanding and thinking about the market and the audience,
which is suitable for the needs. When the character design is confirmed, the
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production of story picture books is required, which is a more complex requirement,
requiring comprehensive requirements on book design, binding, opening size, font
size, composition, etc., and the final homework is a complete picture book. The

teaching goal is to cultivate students' comprehensive thinking and production ability.

BRFEH KA (course syllabus)

*2% 3] H #5(Learning

Outcomes)

Looxf MR . T S SRR BN 2], W AR AR

A R A AR RN 1 A

2. FEFRSAAERT R E S RE I BN SR, X R S AR g RE 0, R et

REST, BEARLARHIERE IR IR

3. IZRPAERBYE. 5. il HIESLRE R

1. Knowledge and study of brand concept, brand brief history, brand design, picture

book design, picture book history, picture book style, etc.

2. Train students' ability to think about brands, to edit and draw brand concepts and

stories, to design roles and to make overall picture books.

3. Train students' thinking, writing, drawing, making and other comprehensive

qualities.

1. THIFNRTESREERR R (A3

2. TRV AR S A — RS (AS.1, A5.4)
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ff o TREIRERE ) (A5.3, B3, CI1)
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(Br5TxH REHFERY

REEA(E S (Course Information)

Ry Y Wil =4 L= TAN
PREEALE AD304 i 48 o 3
(Course Code) (Credit Hours) (Credits)
# A 4 R G R HE SR
(Course Name) (4232 ) Exhibition Design
PREETE T e s
RFEHLD AL LA B
(Course Type)
BT R
NI
(Audience) Tk
BREE | iy
(Language of Instruction)
JF R 2 N
(School) Bt
FAB IR . .
o S R
(Prerequisite)
FIREM NN TR M4k
]
(Instructor) (Course Webpage)

IRFETH /) (Description)

(32 300-500 5, EHURFEMERT. EEEFANE . RIEBCE RS

WP T H TR B R

HeE AR AGERRMT S, Ok BIEEERKA, EREEEH . R
i A A3, AEME. 450, T2, BOHREL TERT, €
A R I ST R+ 23 A B+ 2 (AR5 it

TRACEANLR R PAEA BRIE PN RE S 25 18] 25 A A e 4 B e
RS, IR, REBSSZEL]. MUPEE S 2 EuE,
SR ) B S AR S TR S I, PR AL R 2 R b £ 3 ) BT R e
el 1| P A A 2 e N il ol TN 1= el LTI S L O E g
FRL . SRR S, R, S, PPRLRURGR R AL
2 [6) (R TR TR, SR 2 P AL B B SV o DAL 3 3 et TR D Y
B RIS TT 1A CulddE AT B R I, R e B AR PE . A
Ve i1k SEAEERERROFRANE, S E A SA B
aFRTH T RE S R BE T fE

RFERT/T (Description)

(FE 300-500 F)
Curriculum nature: the space extension of brand design, the space extension and
expression of visual communication, and comprehensive design representation of
space-integrated products, packaging, advertising, image, experience.

Teaching goal: master brand symbol, color, graphics and space relations, master space
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planning, lighting design, display and decoration,Familiar with material, structure,
technology, design process and engineering construction, create distinctive brand
image, space image, space experience design.

Main teaching content: to solve the visual transformation design and space
experience of virtual and real space form within a limited scope, through the visual
element display form and space proportion, illumination form and space
range,Graphic planning to three-dimensional space display, and from the visual
thinking space axis-oriented design to promote the visual transformation of each
space region. Achieve upper and lower space, before and after space, left and right
space visual language experience.ln the completion of space visual transformation,
color, structure, material texture is the display of visual space emotional expression,
but also to the customer shopping visual care.Therefore, by focusing attention on the
shape direction and color temperature of the projection object of the lighting source,
we can satisfy the integrity, harmony and unity.

Help students master the basic law of space design, improve the good understanding
of visual space, and improve the ability to create new space design.

BRFEH KA (course syllabus)

*22 >] H #5(Learning
Outcomes)
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(More)
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(Notes)

FHVEV
L. AL AT,
2. BRIEFINFHON 300-500 75 IRFE RN LLRIBRIF R B LHNE, FHAM.

-61 -




(BIRET 2) REBERN

REEA(E S (Course Information)

Ry Y Wil H L LI FAN
BRFEARAY AD305 ?T 96 %J.J ‘
(Course Code) (Credit Hours) (Credits)
T
(Course Name) Package Design 2
PRERME o
E B IR
(Course Type) FLRBER
RN R g
o WL A5 T AR
(Audience)
BREE | iy
(Language of Instruction)
JF R 2 N
(School) Bt
FB AR . " s
o TR BB BRI
(Prerequisite)
FIRAUM URAE M 4L
- R "
(Instructor) (Course Webpage)

*PRFE T /T (Description)

DTt 2 RAREAR R TV SEEIRFE B TR . ARFE RS UHR
R Rl . WA, AT RS . IR NS AN T T PR A
TR BT BT AR W TR LRSI R IE R .
T it A O SRR IE RIS . P BARR S SR, it
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*PRFE /T (Description)

Packaging design 2 is the main course of visual communication practice. This
course is a systematic introduction to packaging development and packaging
design strategies for category packaging. The design techniques of packaging
design and the characteristic construction of series design are analyzed in
detail from the aspects of form and vision. From the perspective of the
combination of brand and consumer culture to shape product information
communication, this paper analyzes the visual features of graphic elements in
packaging design and the formation of series design. To enable students to
master the targeted way of developing new packaging design, form the brand
visual characteristics of product consumption packaging design series.

BRFEF KA (course syllabus)

-62 -




*2% 2] H #5(Learning
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(AR REHFERHN

REEA(E S (Course Information)

PR * 22 By VAN
RIS AD306 FHY 48 o7 3
(Course Code) (Credit Hours) (Credits)
SLIPN l:] ; \}-L ~

(Course Name)

(5132) Branding Identity Design

URARTE i

W
(Course Type) bR
e  SUE " ‘
(Audience) Bt RARE
s |
(Language of Instruction)
TFRRE R e
(School) Bt
IR _ s SEN
LB SRMIRS TR BB
(Prerequisite )
R \ PREE ML
J&
(Instructor) (Course Webpage)

*IRFETH /1 (Description)

S R R IR I e BT B, i S — R R G, B
TR AR ™ G BT 5, (R R R . A 7 I BEE J7 13 R

FAEARBE ST, B R MR B R BOT ES: BRI N
Jiiks Ak WmIATE SR RIER RN S Bt SRR
PO RGBT & IRRIT R R i JHEMRIE Bk . X224 RE T RE 97
Jitr s ATRFERE T IEE 5 SR B S T REE, HAEEARRES S, B
REREAMIER BT EE . BRI A S, Tk, . e, S e
R EA NG g it SERRALE N RS BT T R IRRITR
PERIIE R it T i Anaiisl. AR RS>, W RUB A e B R Gt 2
o, B AU BT R, R SE BN A AR Ve B R, SE R Al i U
GO RNG, NdRE R G BT REJIIT T A

RFERT/ (Description)

In this course, the students focus on the concept of brand image design:
design planning content, method, enterprise, market research, brand image
planning, focus training visual unified design, complete the design of visual
identification system; explore the development of the image design method
and expression carrier. To cultivate students' ability: This course is a
professional course combining theory with practice. In this course, students are
focused on the concept of corporate image design: design planning content,
method, enterprise, market research, brand image planning, emphasis training
visual unified design, complete visual knowledge. Do not design the system;
explore the development of image design methods and areas.
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BRFEF KA (course syllabus)

*2% 3] H #5(Learning
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REEA(E S (Course Information)
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(Course Code) (Credit Hours) (Credits)
e e L
SRR 4 (R0 TR (2
(Course Name) (J3) Advertising design (2
URFE 5T SO
RTE B A
(Course Type)
TR R o
. BE AR T AFH A
(Audience)
RRES | iy
(Language of Instruction)
T N
wr T
(School) SR
BURTE .
SRR w0
(Prerequisite )
FRHT y R A
JE %
(Instructor) (Course Webpage)

*PRFE /T (Description)

ARFER LA FRR . LA BB R, |/t (1D FLiRE SR, 2
BT (3) AT RO AT . Rl RIS )R, EORE
NENE I GR, EERAT R E Br E N et RFREAT T, ORI AT e LAk,
G LM RFERTT SR T 5 BRI EERIFEAL & 5 AR BETH L b of
o EEHFANR R IEMILRIEVE T E, BOR A EJR T IEREE, |88t (D
e LIRS B o, T (20 AR BT BT —4ES)
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*IRFETH /) (Description)

This course is a follow-up course of specialized basic courses, professional theory
courses, advertising design (1) and other specialized courses, and an early course of
advertising design (3) film and television advertising design. After passing the training
of a series of professional courses, more professional training is required, and the
design is required for the international and domestic advertising design competition,
which should be professional as much as possible, and meet the advertising
requirements of the professional competition and the market. Also for the follow-up
film and television advertising, cross-media design to do professional preparation. Is
the main teaching content according to the nature of the course, because it is a course
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which forms a connecting link between the preceding and advertising design (1)
predominantly plane advertisement design, advertisement design (2) is in the plane
design on the basis of two-dimensional dynamic advertising design, also is the
extension and expansion of the brand culture design course, is to redesign a static
picture books and adaptation, expressed in dynamic way to carry on the design. For
this reason, advertising design (2) is to add a plot of advertising design.

The goal is to cultivate students' comprehensive design ability and the ability to master
the design software. It is also the design ability to cultivate high-end design talents.

BRFEH KA (course syllabus)

*22 >] H #5(Learning
Outcomes)
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PRI A(S S (Course Information)

PREEACAS
(Course Code)

sk 222
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(Credit 96 6

AD334
(Credits)

Hours)

*URRE A PR

(Course Name)

ks

Chinese painting and calligraphy

PR T
(Course Type)

b SRR R TR

FRXT R
(Audience)

B R AT

RRIES

(Language of Instruction)

Hi3C

TR #
(School)

Zard

B R IE

(Prerequisite)

K2R ol B iR

R

(Instructor)

VRAE W 1k

7’</_E>(
*H (Course Webpage)

ERFERT /T (Description)

(L8 2T 2 — TR R = B B =R Pt S 5 B RIS BN I 7EAE 2
KB P HIURTE . FEIX L, FRATHX 0 3 ZORALGE veit Lok i A, ST Ay
SRR EA PR AR — V2 . SEST AL SRR IR B — N
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SRAEZ e Bl Bt b o I IRER S VERE M EAR A ZBTR B G R R
B 7o BEAEN.

ERFERT/ (Description)

"Professional Internship" is an in-depth course that actively applies the comprehensive
design curriculum of the three years before the junior year to social practice. Here, we
are mainly facing students of visual design majors. The units and nature of internships
are basically framed in this range. There are basically two ways to find internship
units: one for students, and one for teachers. Also because of professional
characteristics, it is often set up in 4A advertising companies, or publishers and other
news magazines, etc., the main purpose of which is to learn the school's docking social
units, one is to make up for the gap between school teaching and social practice, and
the other is to adjust Teaching and

The gap in social practice is positively reflected in the subsequent graduation design.
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This has played a very direct role in cultivating the cultivation and comprehensive

quality of art students in comprehensive universities.

BRFEH KA (course syllabus)

#2231 H #5(Learning

Outcomes)
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REEA(E S (Course Information)
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S \D = =] DA
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(Course Name) Fashion Designl
TREEIE T
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(Course Type) Tl B ER
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BRES | iy

(Language of Instruction)
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(Instructor) (Course Webpage)

*PRFE M /T (Description)
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*PRFE T /T (Description)

Nature of the course: This course is designed for undergraduate students majoring in
art and design.

The goal of the course teaching and the main teaching content: Fashion Design 1
focuses on the theory of fashion design, the basic techniques of fashion design and the
teaching of fashion creative design ideas, to cultivate the students' keen judgment on

fashion.

BRFEF KA (course syllabus)

*22 >] H #5(Learning
Outcomes)
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(Course Name) Fashion Design2
TREEIE T
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(Course Type) Tl B ER
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(Audience) Bt RARE
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(Language of Instruction)

JF R 2 N
(School) Bt
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(Prerequisite)
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- TAR B

(Instructor) (Course Webpage)

*PRFE M /T (Description)

PR SLERREREI X B R L ARNE S (bik) AR
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O RN M B BB RE RN ZR AN BT AR R, RS IR 2 AR BAT R 48
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*IRFETH /) (Description)

Nature of the course: This course is designed for undergraduate students majoring in
art and design.

The goal and main content of the course teaching: mainly focus on the fashion design
process, innovation and practice teaching. The lecture mainly explains the training and
design development of the creative ability of fashion design, training students to have
the ability to grasp the fashion and the fashion design ability, and to solve the
problems in the concrete design practice.

BRFEF KA (course syllabus)

#2231 H #5(Learning

Outcomes)
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FRBETH)

* 2T
SR T RS )
(Grading)
b B
ZHE TR
*E S5 TR CHF T E YY) PETNAT « g g . PEYG A B A, 2014 45 A 1 .
(Textbooks & Other ISBN: 978-7-301-15764-0/F.2280
Materials) (Wit ) JRHEEE . LI M. 2009 49 H 1 i,
ISBN: 9787518003471
ISR T 2
He
(More)
TIE
(Notes)
eV ETLH .

L e A B
2. R FHON 300-500 i WA AA ARSI B N, FHORI.
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(BBEAESE IO REHERY

IR A(S B (Course Information) BEEEALES ¥t

*7 =l i %2505 By VAN

TRAEARHY AD403 ¥ i 6 R A
(Course Code) (Credit Hours) (Credits)
T, T30 MRS it
(Course Name) () Cross media integrated design
TREEIE T
o
(Course Type) Tl B ER

R R s ‘

(Audience) Bt RARE
RIRIEF \
- |

(Language of Instruction)

JF R 2 N
(School) Bt
S B URE ¥

(Prerequisite)
FARA . TR P4
iRl
(Instructor) (Course Webpage)
ARIE R =PRI RE I T 47 G . LRSI RET, ARBOHTF B
AR, HWALE T 256 1a F S A BT 02008 I A7 ZE4% 3k i JEAB AN B S R 1

IRFETH /) (Description)

K, FERBUEE AL A A v A ERAR, X B RIS, v AERA I
T, S LR E 2

AL A BT () AR A iR A B, e
o AR BMIBR. ZEBE SRR ESE . IR EOR A RS S B st it
X RBEAT e M ER I R, A ST R E R BT

RFERT/T (Description)

This course is to integrate the capabilities acquired in three years. In the
comprehensive process, the design method and the media used are to express all the
ideas and ideas to be conveyed by a variety of design techniques, fully reflect each
student's understanding of the design, the thinking of the design object, the accuracy
of the design, and the control of the effectiveness of information communication.
Cross media integrated design (I) is a comprehensive design for visual communication
design topics, including advertising, packaging, brand image, interactive design, and
stereoscopic devices. The course requires students to have a comprehensive and
accurate design of the designed objects and to better integrate the market demands and

improve the design.

BRFEF KA (course syllabus)
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*22 >] H #5(Learning
Outcomes)

1. AR =R T OB T T AR A B T 35N SR S e 7 B, a8 1)
FARRE, kAR B ERIET 7, AR E A S g ad i
BORSEEN AR B IR (A2)

2. 2RSS AL R R AT FT VR R R—— X S MR N 5 E R R S B R,
HEFEAEREAL. SREFMERERDN S, FEREHGET. (A3

3. MLAE R BT IR O RN . X BRI ILAE Tk SRR . Tk B R
Tl EERZ . (AS)

4. FERWALR BB HEM T RS, R w . el B
wit. (A5.2)

5. EEWAABRIMZOEW SR, W) E R mEE R BRI
WA PSRBT, (A5.2.D)

6. FREMIALB R IFHREIS S 7, mEE Skt BREEREat. &
BT, (A5.2.2)

7. EMEE AR EEEE . 15T DERERRE KR EE . (B
8. KIL. srHrANfgd BAIEE 1. (B2)

9. fLAMEREEAGEME TAEMRE 1. (B3)

10. 5AFERMNEELFEMRE . (B

1. EffmizE. SERH. meEa 508, HREZR, HRRBCH. #iX
it (CD

12. ZF5 5550, FEENEEEL. OB, SIS, BR AR, (C2)

13. BRI PREFFRE . fEER. BHOE. B, A RIFFINEM,. HAM. (C3)
14. BERENSRIE MR (C6)

PN B HE R
R
(Class Schedule

& Requirements)

HEENE b | BT (R &> HEARESR | BEEFA
B EARGEA BT | 4 iR
AR S R e

e 4 BATis

B AR 4 BRATE

N SE R R RR LT

BRI | 4 | RS S

ZH B SRS 4 | BR/EE

NI A U

L e s . s . . ARG/
ESULAVOT R | 8 | WRATE | R, AU 2 .
TR TH R 3 Ik )
%ﬁ%ﬁ;*&ﬁﬁ 2| sk | MSERGERHE S
WIHEM D ZESEIE | 4 BRE IR KAEMk
*2 A% J7 :(Grading) KB ~FE ST (& 8. ~FRER)
Hb B R MR AR R, FE: RUK (RS R, 2, RilgRFEEOR SR
(T tb’lj&gth Wik, 281k (2009 454 H 1 H), ISBN:9787543938441
extbooks er . — N oL A
Materials) ESEAE BRI S vert, (B R, PEMEE R A, 5 1A (2016 4 9

H 1 H), ISBN:7565717754, ¥ @R ZEARE "+ F "R Zkt
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(BT 2) REHERN

REEA(E S (Course Information)

*7 =l i *PM»E‘ By VAN
TRAEARHY AD404 ¥ i 6 R A
(Course Code) (Credit Hours) (Credits)
) WA A
*iﬁﬁﬁz%ﬁ\' ( EF' >L) E’:?ﬁ?K,fZ’KWVI‘ 2
(Course Name) (4:32) Intermedia Design2
URFE 5T e s
FERLD Ll R B
(Course Type)
TR R . ‘
(Audience) Bt RARE
T T
BIRES . S
(Language of Instruction)
T N
(School) Bt
P N N, N
. TR BIRRE. TR BT SRR TR
(Prerequisite )
FRARHID \ PRAE Pk
J&
(Instructor) (Course Webpage)

*IRFETH /) (Description)

b SRB S T B HEOR I I, B T ROR BB AR (3SR i 5
BEE BATRN B A BT RN, A EARRGEETAE; (B — R E
RIER, HEN SRS EEREN, TR, BrsRSy—R, AHE
JEM LR BTN ZRBEE R PR FE L (Post Modernism) 2R I (1)) 2 5
Wi AN 3 S A RS, BTN 2R BH N se ), EIEM, FInsE&
AR ZREBFMZ A S ZAREANZ4EE0. XE, RATmE,
REARN BB G — R, BXGE—RIRMNZER, FIREAZEIRER VIR
W, JEMREARZR—MFIMRAZA, FIRMEHRILRBE SR, REZA
ZHe R, B—MIREIE, 2N ERES. XM 2R
IHES) T, BN 2RI T RUT R A MIE AR 1 2 o5 2 4E M35 9t
BRE, BAPEMEMEZEEM, L@k, XAARNZ 4700 AR
GRS, BRI AER, PR MG N EM —4E. =48, PU4ishm,
NAFB DV EARRNEME. ol WaAR Bt MO &R MR
BTt 1. ARSI G R 2Rtk i 2 5 A T SR . IS T “UE
L7 M FEBRAG AR, T B AR BT T B L 2 AOUE 2 A . il 52
MVELF 5%, TAEWE ZJEIATA T RER L, 7EmRBE AR R ML
2RI NEELIIAR | AWrliE 4807 Rk s v = . BaR it R .

RFERT /T (Description)

With the emergence of video and photography digital technology, the rapid
development of modern optical electronic technology computer technology,
with the intervention of new materials, new ideas and new forces, the new
media art came into being. As a new art form, the new media art is the same as
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the social superstructure, economic base, science and technology. With the
inevitability of its development, the new media art, with the extensive influence
of the Post Modernism (Post Modernism) and the establishment of the
dominant position, embodies a broader, more macroscopic, and more
comprehensive and inclusive characteristic of the modern media art: the
multidimensional construction of the pluralistic model of the art language and
the form of art. Here, we know that post-modern art is not a unified style, the
form of a Unified School of art, post-modern art is the extremes of modern art,
the post-modern art is a root of the art of seeking and rediscovering the root of
national culture, the root of national art. This is a general term, which refers to
an artistic form of diversity and variety. Under the impetus of this artistic trend
of thought, the new media art has an unprecedented multidimensional pattern
and multidimensional construction, which has both planar pattern themes,
painting forms, and three-dimensional multidimensional space; there are static
sculptures and dynamic shapes of light dynamic effects; both have network
The main two dimensional, three dimensional, four dimensional animation, and
video, DV technology based film and television, avant-garde movies. Visual
communication design is expected to be related to media development. Visual
images will only increasingly seduce and stimulate our visual sense. The
boundaries of "reality" in the "virtual" will be blurred, no matter how the
designer is destined to go before the end audience. Speculate on the
audience's hobbies and preferences, anticipate all the possible reactions, and
create new ways to express design intentions and display design results in a
new and dazzling era of technological innovation.

BRFEH KA (course syllabus)

*%2 >] H #7(Learning
Outcomes)

Al S, I HeE. SRGEFMEEAKNIR ——ZR 2 A AR SL R H0F ik 20
WARCE S — D e Tt

A2 BRI FUONENT TR —— B TR — RN AL, e #ie
Bot A4, R ARIRER, AR B AR 2107, A
LN FAERL e A R BT AR I8 T 1

A3 2R 5 N SCHIEA FIVR AT A RN IR —— X SRR B 5 e i g S B Bk
F, AMTHERRBAL. SRRFMERERIS) . HREFRES.

A52.1 FERMREAE RO 5T, s R e R . A%
Bty PR SR BT

B1 i 25 AL R IR . 16 5 307 FERHER RIS it i RE )

B2 I~ oy MR LR 17 D fE

B3 A 1 B S A GG v TAR R BE

B4 5ANFARM M NG EILH I BE

B7 HLVEHRE ST, BIAG AR5 i tH IR g

Cl Sffmig. BERM. MEakasiN. BREZR, LRIF Y. &k
A=

C2 ZIeE 55 5L KGR, WO, S RFLEE. JER e,
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(Class Schedule IR 12| ’ s B, g (| KAE
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& Requi TR
equirements) YT
B R S i 4 oK
iﬁwxg 6 &%5?“ B | AEA S |
- Rl Ik
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i =}
iggg% o || [ HERRE | PPT,
o S wEVE | L7 Movie
* ek
S RS, TR, KfEd
(Grading)
HM: (BTSRRI S %), 'S, P EEE RS RE, TSBN:
M B TR 9787565717758 FF AR ZIAR BT “+ =17 MRIHH
(Textbooks & Other ZEHR: (BRI, fEd, Bl RH R, 2017
Materials) (DESIGNING DESIGNY, JEftik, |~ vPGIliu K~ Hhit, 2010
(RIS —01), (J) FWAE, JHBAA HRER, 2011
He
(More)
HE
(Notes)
FVEVL -

L. AL AT,
2. BWRIEFINFHON 300-500 75 IRFE RN LLRIBRTF R B LHNE, FHAM.
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(EABHI HAT L) REBFERHN

PFEEE A E (Course Information)

TRFEACHE By —
R a0 = - 7
(Course Code) (Credit Hours) (Credits)
22 g gt .
RFE AR B NI TR

(Course Name)

Research on interior design fashion

LR

o
(Course Type) R
FIRX R .
(Audience) ARE
RRES | i
(Language of Instruction)
TR BE & st e e AL
CSchorh Wit B S AR R
B -
(Prerequisite) R G
sy ‘ RIE P it
X UR T Yl 5 Wi
(Instructor) (Course Webpage)

*IRFETH /1 (Description)

CEN B BT I XTI W2 A BT IR EOGER  ARHE—8 TR, 22 ST

N BT HEREE, B IR = N B M E AR RO et SR EE
(G DR T USSR N <N G 405 i bil [ (R o R S (R a DO R Ry
R3] 525, YD BRI MR A BB, TR R ST R A H SR
THWAL, FRVEB AR PR Beih it i = P BT i RE

IRFETH /) (Description)

"Interior design fashion research” is a course that is interested in the subject of fashion
interior design, wants to further understand and study fashion interior design. Through
the deconstruction and analysis of fashion interior design, the general rules, design
principles, common methods, etc. are mastered and made through hand-painted
sketches and paper structure, and the excellent interior design is made. It has a
preliminary grasp of the rules of fashion interior design and design. Through two
design exercises, it integrates his own design viewpoint, and has the ability to

appreciate, judge and design the fashion interior design works.

AR KA (Course Syllabus)
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*22 >] H #5 (Learning
Outcomes)

AW N =

LA = N B . B AL BS
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Materials)
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(XREE) REHFERHN

REEA(E S (Course Information)

S LR T * 2L BEYYAN
URAEARHY AD409 ,?Aj 1 R 5
(Course Code) (Credit Hours) (Credits)
RF R (P XREE
(Course Name) () Specialty Academic Paper Writing
PRAEME T .
SRFELLD ML E T ISR
(Course Type)
BRI R g
(Audience) Bt Ep
FRIE S ‘
Tﬁ R . e
(Language of Instruction)
TR & s
(School) Bt
B R 5
(Prerequisite )
EURE , URAE M 41k
FRARHID bR Wi F
(Instructor) (Course Webpage)

*PRFE T /T (Description)

AWREEHERE, R RSP0 O AS (55, R
1 27 330 e N PSR I B 51 TR SCRTSCHR I IR, 3 IR %
VRS R B IER, JFIE S R A ML B B 2 SR
J90 LA FHEAT ST B B AR R AR, I BERIRE i
SRR 55 B 0 BT 38R
SCiE
AR EOTUHE . WG . 5 EH & 0 HCE TR, SR
R L e NS e T CR e
L HOB R R E B HE TR, A0 32 AT, (16) ST HOT
U
2. FEURBEHCF LA 65N R 00 1 0 B B DR R
TITEHE (16) 20T, TR G R E.

3 EHOINIRG T, SEA TR AU .
I HOTHR 52 0% 5% TR SRR 3E

FAMAUNEM ., RGTH

*PRFE T /T (Description)

This Course mainly introduce the concept of Specialty Academic Paper Writing skills
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BRFEH KA (course syllabus)

#2231 H #5(Learning

Outcomes)

1 52 W 07 T B B AR S AE R A5. 4. 2
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(b i) REHFERH

REEA(E S (Course Information)

*7 =l i *PM»E‘ By VAN
T s = e 3
(Course Code) (Credit Hours) (Credits)
(Course Name) Graduation design
PREE T e
SRFELLD Ll S S
(Course Type)
TR R e s
. AL LT AR
(Audience)
R ‘
R
(Language of Instruction)
JF R 2 N
(School) Bt
BURRE s b e
LB TS A SR+ T 1 R 4
(Prerequisite )
BRZT Ll st PR M
\ ; |
(Instructor) PR N S (Course Webpage)

*PRFE M /T (Description)

BNV BT AE W AR SCR N2 o WTHER > E AR,
MAANT, EdEE. GEmE, "it&E. RS, Ra%E,
SEHLG R R E R I AR e BBt ME . W0 dia B ot
W&, MWFESEBERAT, IREIFSIEA SR A, SEM L B F
WIANLE S, AR BHR B A S %

*IRFETH /) (Description)

Graduation design including design and paper two parts. design mainly aimed
at the selected topic, from investigation and study, creative conceptual design
by sketch expression technology to realize the integration system, realize the
depth of the selected topic and complete the design value of thesis part
combined with their own design contents, from detailed data, this paper put
forward and demonstrate their own point of view, the combination of complete
from practice to theory, to find a new Angle to study design and thinking

BRFEF KA (course syllabus)

*#2% >] H #5(Learning
Outcomes)

AL SCEE, Pty 5 SORGEIIEA IR ——Z R 2 A AR SL A H0F ik 211 AR
P B BRE— HEE T

A2 HE 2R ZE RN SO T TRR—— S B T2 — DR 2R, Bt iie
Bt A, SRR EARIRER, AR B A R 207,
J N FRAERLE A 18 e i A2 T8 T
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R
(Class Schedule

& Requirements)
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(More)
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1. AL AT,
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(FEBEE (BR)) REHFERN

REEA(E S (Course Information)

~ = =
*RFEACHY FT206 32 2
R (Credit Hours) (Credits)
p————
*HLFEL &7 T () FhmE e

(Course Name)

(F3) Introduction of Animation

TR
(Course Type)

MEREE EBR

EaL SuE
(Audience)

MBEARIE BT Ll AR JT D) AR

RIRES

(Language of Instruction)

Hh3L

*TFRFE R
(School)

b

R A

(Prerequisite)

BIRAU

(Instructor)

PRAE M ik
X
[ (Course Webpage)

*IRFETH /) (Description)

(Bhmie) REUHFEEZARER . NWEER NN 1A (3
H IR A B 23N ERFERE. B, . HRFHMZARE
KAy 3GEEmE G LRz, B Eimam . viJy A LRz 4.7 5)
o CHAZ N, FEZED; 5.30mEEARME R (HGHEARE R REZARER .
B EARME A L EARME AR ERRED; 6. 80m i fERARE (2 m s m i {F
R 2hy i ) £ S BT ARl m D o ASURAE A Wi o, HBhAE AR T s
SRMIFERER, VAL S Sl eS8 A X s A — N A 4 i () 4R A T
fito AURATRE AET . IWEARBIRII A EDR S ZAR S HAB IR ZEARIEAT 13
X Iy KEZSUEA MR B TR, TR IR 1 3l g S e

*PRFE M /T (Description)

The course system explains the theory of animation art. The content includes
six aspects. 1. The basic theory of animation (the origin, characteristics,
concept of animation); 2. The relationship between animation art and other art
such as film, modeling, literature, music; 3. European and American animation
(mainstream animation in the United States, mainstream animation in Europe,
non-mainstream animation in the West) 4. Asian animation (Japanese
animation, Chinese animation); 5. Animated short films (philosophical art short
films, ethical art short films, lyrical art short films and art short films in the form
of exploration); 6. Animation production process (painting animation
production) , even animation production and paper-cut animation production).
Through the analysis of the above aspects, this course helps students
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understand the outline of animation art and the outline of world animation, so
that students have a basic and comprehensive understanding of animation.
The characteristics of this lesson are: comparing and distinguishing animation
art from other art categories from the perspective of art theory; a large number
of evidence-related materials and the latest research results, detailed
description of the outline of animation history.

BRFEH KA (course syllabus)

#2231 H #5(Learning

Outcomes)
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(FMEIRIR) BHFERN

REEA(E S (Course Information)

RFEARAD
(Course Code)

*#’ET Y AN

D102 48 o7

*IRFEA R

(Course Name)

(Credit Hours) (Credits)
EIES

Decoration Pattern Design

VR
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IRFETH /) (Description)

Nature of the course: This course is for undergraduate basic courses in art and design.
The teaching objective and main content of the course: decorative pattern design
course is one of the most important basic courses in modern styling design. The first
problem to be solved in decorative patterns is to observe the way of things, to
emphasize the unique understanding and observation methods of decorative
configuration, colour and composition, and secondly to understand and grasp the
internal factors, forms, techniques and concepts of the pattern, to understand the
development of the drawings in various stages of Chinese history and to find out the
ways of thinking. Again, we must understand the design method, master how the
object image is refined into a design image, and how to organize it into the design to
prepare for the students to enter the professional development.

BRFEF KA (course syllabus)
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*IRFETH /1 (Description)

Printing and design is a compulsory course in visual communication
professional practice. This course explains a brief history of printing,
lithographic relief screen printing technology. Enable students to master the
knowledge of screen printing and printing process design works to achieve the
technology. At the same time, the prepress and postpress knowledge, detailed
knowledge of the printing process after color separation printing materials.
Combined with the specific work design, completed the pre-press design and
design documents output and work realization. Enable students to master the
graphic design of the printing implementation skills. The realization of the
design from the screen to the physical in-depth operations, for the subsequent
professional courses to lay a foundation for practice.

BRFEF KA (course syllabus)
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*PRFE /T (Description)

Layout design is a compulsory course in the practical course of visual
communication. The teaching contents include: understanding the concept of
format design and relevant knowledge points; Systematically master the
theoretical knowledge system of format design. Through the practical training
in the course, the ability and visual aesthetics of the spatial structure of
organizational elements are improved. Through the design combination of the
text image symbol color and other elements, the refinement and depth of
design thinking and practice are advanced. In the transmission of layout
information as well as visual design features. The course enables students to
learn and master the basic methods and common skills of format design, so as
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to deepen their understanding of visual media, such as newspaper, books, web
pages and posters. Layout design is a comprehensive application course that
integrates the professional foundation of font design plane composition and
color composition and is an important part of visual communication course.

BRFEH KA (course syllabus)
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L/ (Description)

This course is a compulsory course for journalism and communication majors.This
course is divided into three parts:

First, an overview of the basics of communication. It includes the types, structures,
modes, functions, information and symbols of communication, the status quo of mass
media, the theoretical problems caused by the change of new media environment and
the research methods of communication.

Second, the classical theory of communication.A series of theories from
communicator to audience, such as the theory of gatekeeper, propaganda strategy,
agenda setting, cultivation theory, knowledge gap theory, spiral theory of silence, use
and satisfaction theory, etc

Third, the new transformation and development trend of communication science.This

includes new developments in the classical theory of communication, new
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technologies and active audiences, media and social integration.

BRFEH KA (course syllabus)
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RFERT /T (Description)

This course is a course which combines advertising creativity and design practice. It is
a course based on communication and design art. It not only pays attention to the
development of students' creative thinking, but also pays attention to the expression
and Realization of creativity. This course covers the advertising design course of
advertising planning and design in communication.

Nowadays, the world becomes more and more like a village; innovative thinking is
required for enterprise to stand out from the world competition. Advertising is not just
about business, but also about cultural & creativity. By the learning of advertising
creativity, This course not only enables students understand the future entrepreneurs,
understand the needs of customers, understand the market, but also help the students
to get the ability of critique thinking in design and advertising, as well as get creative

thinking abilities.

BRFEF KA (course syllabus)
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